MSc in Advertising and Creativity

Semester 1
35 ECTS

Core Modules
(5*5 ECTS)

8 Creative Thinking

Comms Strategy
Development &
Effectiveness

Critical
Consumption
Studies

Professional
Development
(Internship)

Business Research
Methods

Portfolio Pathway

2 Elective Modules
(2*5 ECTS)

User Experience
Design

Copy and Content

Digital Analytics

Media Planning

Sustainability
Leadership

Semester 2

30 ECTS

BT

Core modules (3*5
ECTS)

Current Issues in
Advertising &
Marketing Comms

Marketing
Technology
(Martech)

Design Thinking &
Remote
Collaboration

3 Elective Modules
(3*S ECTS)

Art Direction

Copywriting

Production

Client Leadership

Behavioural
Economics

Capstone Project
(20 ECTS)

Dissertation

Semester 3
25 ECTS

Showcase
(5 ECTS)

® Creative Portfolio
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